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[bookmark: _GoBack]One of the segments that Disney uses is social networking sites to connect to its customers and other stakeholders. For example, the company uses social networking sites such as websites, e-mails, and blogs. As mentioned in the case study, Disney uses these social network platforms to provide customers with excellent experiences, which is consistent across all the platforms. Through such platforms, the company connects to its people in an innovative way. Disney was the first company to start regular podcasts through its website. The website provides customers with an insightful experience of movie trailers, television clips and virtual theme park experiences. Even though Disney has been working on interactive strategies to enhance its participation in the market, the most challenging experience associated with social networking segment is that the company is struggling to remain relevant as new companies emerge with more competitive experiences. For instance, Disney's social networking is getting stiff competition from big players like Amazon that also provide its customers with social networking experience online. Further, the company is also struggling to remain competitive after 90 years of operation. The Disney brand is about 90 years old; this makes it difficult to cope with the current technological changes while also keeping up with its traditions.
